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A ﬂoris t's campaign s parks conve rs ation about me n's me ntal he alth

A FLORIST'S CAMPAIGN SPARKS CONVERSATION ABOUT MEN'S
MENTAL HEALTH
ADVERTISING & MARKETING

An Australian ﬂorist has launched a bouquet range for a mental health
campaign, which encourages men to reach out to their male friends
Spotted: In reaction to the alarming statistic that men make up 75 per cent of suicides every single
day in Australia, ﬂorist Fig & Bloom have partnered with mental health charity Gotcha4life, to launch a
range of bouquets designed for men. Named the Broquet collection, it was developed in the hopes
of encouraging men to send a bouquet to their male friends, ultimately sparking conversation about
mental health and strengthening their social connections.
Fig & Bloom worked with Melbourne-based creative agency Thinkerbell to create three diﬀ erent
ﬂoral arrangements for the Broquet collection. Firstly, the Pinnacles is a simple white arrangement
named after the limestone pillars that stand in the Western Australian outback. Then we have the
Daintree Broquet, which features deep emerald green and ash gold tones. Lastly, the Uluru has a
rugged look with bumpy knobbles designed to stand out and is named after the rock in the
outback’s Red Centre.
Each bouquet comes in two sizes, and are made of preserved ﬂowers and foliage, meaning they can
last up to six years with proper care. With each order, the gifter has the option to include one of ﬁve
greeting cards, which include phrases like “Miss you bro,” or “Best bro ever.” The prices range from
€55 to €81, with 50 per cent of proceeds from each Broquet donated to Gotcha4Life, to fund
participation in educational workshops and presentations that work to build strong mental health in
men and communities across Australia.
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Takeaway:
Statistics show that men in Australia are three times more likely than women to take their own
lives, and it is well known that in most societies, this is because they have been taught to ﬁnd it
harder to check in with one another. The Fig & Bloom Broquet campaign is a huge step in the
right direction for bringing more awareness to mental health issues: sending a "broquet" to
someone not only destigmatises the often "female-associated" practise of gifting something
decorative, but also has the potential to spark a conversation between men about their mental
health struggles.

