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EDUCATION CAMPAIGN MAKES RECYCLING SWEETS WRAPPERS
EASY
ADVERTISING & MARKETING

The “Trick or Trash” campaign oﬀers teachers a free lesson plan and a
recycling kit.
Spotted: Atlanta-based recycling company Rubicon Global is partnering with TerraCycle on a US
campaign that encourages children to recycle their sweets wrappers. According to industry data,
more than 172 million Americans will celebrate Halloween this year, purchasing almost 600 million
pounds of candy.
To prevent this, Rubicon is running its ﬁrst-ever “Trick or Trash” campaign, which targets elementary
and middle school teachers across the U.S. It oﬀ ers teachers a free lesson plan on recycling and the
circular economy, along with a TerraCycle Zero Waste Box for students to use to discard their
wrappers. When the box is full, teachers attach a prepaid shipping label and send it and the wrappers
oﬀ to be recycled, free of charge.
The campaign will run through the end of October and hopes to both educate young people about
recycling and to keep candy wrappers out of landﬁlls and oﬀ sidewalks. Teachers can sign up online
and have all the materials shipped to their school. They can also download the lesson plan online.
Here at Springwise, we’ve been highlighting several new innovations in recycling and conservation.
Some recent concepts include a compostable shrink wrap and a range of tableware made from 100
per cent recycled materials.
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Website: rubiconglobal.com
Contact: rubiconglobal.com/contact-us
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Takeaway:
There is a new urgency to the green movement, and young people are more engaged than ever
in ﬁnding ways to save the planet. However, it is important to constantly develop new ways of
encouraging people of all ages to keep recycling and conservation at the forefront of their dayto-day activities. Campaigns like Trick or Trash can serve to remind everyone that recycling
needs to be an automatic activity, 365 days a year.

