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CARREFOUR AND GOOGLE PARTNER ON VOICE-BASED
ECOMMERCE SHOPPING
RETAIL

The retailer is the ﬁrst in the world to oﬀer its customers the voice
shopping service on Google Assistant
Spotted: Carrefour Group, the French retailer operating stores across 30 countries, is partnering
with US tech giant Google to launch a new voice-based eCommerce grocery shopping experience.
According to a press release, the system will allow shoppers to make purchases through the Google
Assistant, share shopping lists and convert the shopping list into a shopping cart
Carrefour is the ﬁrst retailer in the world to integrate with the new voice-based grocery shopping
experience on the Google Assistant, placing Carrefour at the lead of eCommerce and customer
experience.
“Shoppers today are saddled with disconnected experiences through the shopping journey, which
often lead to abandoned shopping carts and low customer satisfaction and loyalty… With Alexandre
Bompard and his team, we wanted to explore new distribution models and eCommerce
technologies to deliver simple, frictionless and deeply relevant experiences for shoppers in France,”
said Sébastien Missoﬀ e, VP and managing director of Google France.
Users will be able to say a speciﬁc voice command to start the experience on Google Assistant and
then build their shopping list. That includes speciﬁc words such as “milk,” and product or brand
names.
The shopping lists can then be shared with others, like family members, who can also add any items
they want. Finally, Google Assistant will convert the shopping list into a shopping cart, proposing
products that most closely reﬂect the user’s preferences This will be based on whether the
shopper has already purchased the product, or because the Google Assistant has deduced the

preferences based on the general purchasing habits of the customer at Carrefour, best price
available, and best sellers.
Once the cart is conﬁrmed on Google Assistant, the shopper moves immediately to Carrefour’s
eCommerce site to ﬁnalise their order, conﬁrm their slot and delivery method, pay and receive
loyalty beneﬁts.
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Takeaway:
The alliance will allow Carrefour to accelerate their digital evolution and get a headstart in
deploying an omnichannel approach to oﬀ er their customers. The company expects this will help
them reach €5 billion in eCommerce food sales by 2022. According to a survey conducted by
Aspect Software, businesses that adopt omnichannel strategies achieve 91 per cent greater
year-over-year customer retention rates in comparison to businesses that don’t.

