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LOW-COST, FEATHERWEIGHT TOOTHBRUSH MAKES ORAL HEALTH
ACCESSIBLE
HEALTH & WELLBEING

The ﬁnal weight of the toothbrush is half that of the industry standard, via
a scooped out section of the handle
By reducing the ﬁnal weight of the product by more than seven grams, the UK’s globally recognised
product design and development company DCA Design International created a toothbrush that sells
for approximately 30 pence. Designed speciﬁcally for consumers in India, DCA developed the
toothbrush for GSK’s Sensodyne brand. The goal of the project was to help change consumer
behaviour by expanding communities’ use of toothbrushes and toothpastes.
Through a combination of reductions in materials used and time spent on manufacturing, the cost
savings are passed on to shoppers. Thirty pence is relatively aﬀ ordable for such a product in India’s
emerging economies. The ﬁnal weight of the toothbrush is half that of the industry standard, and via
a scooped out section of the handle, uses signiﬁcantly less material.
Available in four colours, the toothbrush is sold in thousands of small and rural general stores. The
toothbrush won the UK Design Business Association’s DBA Design Eﬀ ectiveness Awards Grand Prix.
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Takeaway:
When used in combination, manufacturing eﬃciencies and materials sciences create vast
improvements in sustainability and cost. Even waste products are becoming more valuable.
Springwise recently spotted a university team that increased the conversion eﬃciency of
turning heat from manufacturing into electricity. And now, when something breaks, technology
helps ﬁx it, like this self-healing tent that uses heat and friction to repair any rips.

