Taobao hopes to help lift rural farmers out of poverty with its agricultural livestreaming programme | Photo
source Albert Dezetter from Pixabay
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LIVESTREAMING PLATFORM EXPANDS TRAINING PROGRAM FOR
CHINESE FARMERS
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Chinese live-streaming platform, Taobao, is partnering with rural farmers to
help them boost their income through promoting their produce via live
video
Spotted: Alibaba’s powerhouse online shopping platform, Taobao, has plans to use live-streaming
to help rural farmers. In 2018, Taobao drew more than 400 million viewers to watch live streams
featuring farmers and local government oﬃcials discussing challenges, delivering training on
marketing techniques and helping to promote goods. Now, Taobao is expanding the programme.
Taobao has announced plans to work with 1,000 farmers in low-income areas, in 100 counties,
helping them to generate more than RMB 10,000 (€1289) each month in income. As part of the
programme, Taobao will also collaborate with local governments and invite Chinese pop stars and
celebrities to promote local interests.
The Taobao live-streaming channel will reserve a daily two-hour slot for the videos. It also has plans
to work with media outlets such as China Central Television and Zhejiang TV, to curate
professionally produced live-streaming content about fresh produce, as well as the farms
themselves. The goal is to enable farmers to manage their own live-stream e-commerce channels
and boost business in poor areas.
In a press release, Taobao’s director of e-commerce content, Chen Lei, explained the thinking behind
the new programme as enabling poverty relief, “by leveraging e-commerce and live-streaming via

creative digital technologies.” The company says that it is committed to driving RMB 3 billion (€380
million) in sales for the agricultural sector in 2019.
Livestreaming is just one of the retail innovations we have seen take oﬀ in recent years. At
Springwise, we have also followed developments such as the live stream chat and social online
shopping.
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Takeaway:
The use of live-streaming to boost sales has tremendous potential, especially in China, which
has the largest live-streaming market in the world. Valued at €4.04 billion in 2018, it has seen a
400 per cent year-on-year growth. The live-stream boom has already led to the rise of new
companies, such as the digital inﬂuencer Ruhnn, but established brands have also tapped into
this potential. L'Oréal’s ﬂagship store earned a 20 per cent increase in sales after two of
Taobao’s most popular live-streamers promoted the brand’s goods.

