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Startup us e s AI to match cons ume rs with the ir pe rfe ct coﬀe e

STARTUP USES AI TO MATCH CONSUMERS WITH THEIR PERFECT
COFFEE
RETAIL

Virtual barista quizzes coﬀee drinkers on their preferences to provide
them with a perfect match.
We have seen a trend in the use of AI to oﬀ er better customer service. Such developments are
certainly visible in the coﬀ ee industry as cafes take advantage of new technology. For example, we
have seen the invention of the Makr Shakr in Italy. This is an app controlled robotic bar which allows
users to design their own drinks. Another related innovation could be on the horizon as a patent was
recently ﬁled for a drone capable of delivering coﬀ ee. If created, this drone would have the ability to
sense when people need a hot beverage. The Chicago-based startup Javaya also uses technology
to provide customers with a personalised service.
Founded just over a year ago, Javaya uses AI technology to match consumers with their perfect
coﬀ ee via an easy-to-use online site. Consumers answer three questions posed by the virtual
barista about their coﬀ ee preferences. For example, they can express a preference for a bitter
coﬀ ee, with a light and clean mouthfeel and mellow liveliness. This simple process provides
immediate coﬀ ee recommendations. Following this, the consumer can purchase the coﬀ ee beans at
the click of a button. The company prides themselves on delivering the coﬀ ee beans when they are
at peak freshness. This makes the coﬀ ee choosing and ordering process simpler and easier, whilst
prioritising the quality of the coﬀ ee beans. Co-founder of Javaya Nick Selman says: “We try to
select roasters that bring a lot of diversity to our marketplace, we take time to get to know each
roaster individually, and learn about their story.”
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Takeaway:
Could this AI technique mean consumers come to expect personalised services? As this
technology increases in popularity, it may not be long until artiﬁcial intelligence becomes a part
of daily life. Consumers could be provided with recommendations for many aspects of their
lives, from the perfect outﬁt to the ideal movie. How else could start-ups make the most of AI
technology to get ahead of competitors?

